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“The word ‘customers’ for me is divided into two categories, which .
internal customers and external customers. | trint internal customers, who a
my colleagues and the interns, as if they are nt deor neighbors. As for tt
external customers, | think of myself as the foredibd my colleagues to help th
service the external customers through all of migeduand abilities in the financi:
and accounting field.”
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Khun Suwanna Tonprasert
Accounting Officer
Accounting and Finance Department




